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QUESTION 1 (15 MARKS) 
 
Explain the unique nature of sport marketing using examples for the sport 
industry. 
   
QUESTION 2 (10 MARKS) 
 
Discuss both national and international current affairs that are influencing   
Strategic Sport Marketing in the country.     
 
QUESTION 3 (18 MARKS) 
 
Several areas in Sport are more prone to be involved in the legal environment. 
Identify and explain six (6) areas in sport that are relevant to the above-
mentioned statement. Use examples to support your discussion.    
   
 
QUESTION 4 (20 MARKS) 
 
Argue the changes we can expect in the world of Sport Marketing in the next 
10 years. Also discuss what aspects could be especially relevant to South 
Africa.    
 
QUESTION 5 (16 MARKS) 
 
You are the Sponsorship Coordinator of the Golden Lions Rugby Union. You 
have just signed a major sponsorship deal with Emirates Airlines. It is 
expected that 30% of this sponsorship will be spend on sponsorship 
activations ensuring ROI for Emirates Airlines. Please discuss the activation 
activities you will implement and platforms you will use. 
 
QUESTION 6 (20 MARKS) 
 
Heineken is one of the main sponsors of the Football Champions League. If 
you were their Marketing Manager, explain how you ensure the corporate 
rights or objectives and ROI for your brand?       
        
QUESTION 7 (10 MARKS) 
 
Manchester City Football Club has received several awards for their use of 
social media. Explain the benefits a professional sport team or company can 
get from using Social Media.          
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QUESTION 8 (12 MARKS) 
 
You have been asked to evaluate the success of the Polar Heart Rate device 
and its manufacturers. Indicate which Strategic Analysis Tools you could use 
and why?          
         
QUESTION 9 (18 MARKS) 
 
Is the Sport Product truly a unique product? Provide a possible answer to this 
question by using relevant examples. 
 
QUESTION 10 (5 MARKS) 
 
The Bosman Ruling of 1995 changed football forever. Argue whether you 
agree with this statement or not by explaining how it came about and what it 
means. 
 
QUESTION 11 (6 MARKS) 
 
What 3 news worthy events the last semester are relevant to the world of 
Sport Marketing? Please explain what makes it relevant.    
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